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“Whazzup”with Media

By Ed Miller

s I walked down the boulevard

lined with advertisements, to see

a movie I learned about from
watching television the day before, I
stopped in a convenience store. I scanned
past the magazine rack, reached for my
favorite brand name candy and then it hit
me: our lives are surrounded by media
images!

Many people recognize that we are
bombarded by media images every day. But
few people take an honest look at how they
may be subtly influenced by the media.

Think about the recent “Whazzup?”

advertising campaign from the Anheuser-Busch Company
for Budweiser beer. Soon after this campaign launched,
people all around me were constantly saying “Whazzup?”.

And chances are that you witnessed a similar phenomenon.

Consider the lesson this teaches: the
media have a real effect on people
who are exposed to it. The effect in
this particular example may be
blatantly obvious and basically
harmless, but couldn’t the media send
less obvious messages with
potentially harmful consequences?

When we learn what our world looks
like through representations of it in
the media, it is always possible to be
misled. For example, media images
have clearly played a major role in
defining society’s perception of a
‘beautiful’ body through a lack of
diversified images. In turn, huge

numbers of women, and increasingly men, have striven
for unrealistic body figures through unhealthy means.

_____________________________________________|
“The average American is exposed to
over 3,000 advertisements a day and
watches 3 years worth of television ads

over the course of a lifetime.”

— Jacobson, M.F. and Mazur, L.A. (1995). Market
Madness: A Survival Guide for a Consumer
Society. Boulder, CO: Westview Press

“The average American watches 4

hours of TV a day, or 2 full months of

TV a year”
— Neilson Media Reasearch, 2000.
2000 Report on Television.

| mages?

MVP Intern Ed Miller surrounded by media images.

It is important to realize that professionals construct
media images. These people spend hours of time and
thousands of dollars to get you to remember their message,
and are under no obligation to reflect reality accurately.

They can, and often do, create a
fantasy world to sell a product.
Developing media literacy skills is one
thing we can all do to guard against a
negative influence from the media.
Some important things to ask in order
to keep a critical eye on media images

include:

Who made the image? Who are they
targeting? What are they selling?
What messages are being sent? Is this
an accurate depiction of the real
world? Are they telling the whole
story? How might these images affect
people in real life situations?

The next time you encounter media images, start asking
these questions. It is time we all become more proactive

consumers, rather than passive receivers of media.

A sk MVP

Please submit questions to AskMVPprogram@hotmail.com.

Questions will be answered by the MVP staff and appear

The “Ask MV/P” column is reserved for you, our readers,

to offer your own questions about relevant issues

surrounding gender violence.

in this space in newsletters to follow.

Mailing address:
Mentors in Violence Prevention (MVP) Program

Center for the Study of Sport in Society
Northeastern University

360 Huntington Avenue, Suite 161 CP
Boston, MA 02115-5000
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K NOW THE LAW

By Lisa Chitranni and Marissa Mezzanotte

n Friday night, Keith, 20, and Beth, 15, went on
a date to the movies. Keith’s parents were away
for the weekend, so they went back to Keith’s
house after the movie. After kissing for a while on the
couch, he talked her into going into his bedroom. He
continued kissing her and began taking her clothes off.
Beth was a little hesitant at first, but Keith eventually

persuaded her to have sex with him.

According to Massachusetts General Law, Keith is guilty
of statutory rape. Statutory rape laws are based on the
premise that until a person reaches the age of maturity,
that person is legally incapable of consenting to sexual
intercourse. All 50 states have statutory rape laws and
the age of consent ranges from 14 to 18 years of age. In
more than half of the states- including Massachusetts-

the age of consent is 16.

The primary intention of the statutory rape laws is to
protect teenage girls and, recently, boys as well, from
being sexually preyed upon by adults. These laws are not
meant to take power away from young men and women,
but rather to prevent adults from taking advantage of
them.

A Closer Look at Statutory Rape

Massachusetts General Law Chapter 265, Section 23,
outlaws statutory rape (Rape and Abuse of a Child):

Whoever unlawfully has sexual intercourse or unnatural
sexual intercourse, and abuses a child under sixteen years
of age, shall, for the first offense, be punished by
imprisonment in the state prison for life or for any term of
years, or, except as otherwise provided, for any term in
jail or house of correction, and for the second of subsequent
offense by imprisonment in the state prison for life or for

any term of years, but not less than five years.
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MVP Staff - Coming Soon to a School Near You!

Congratulations to the following schools & organizations ...

Completion of MVP’s 90-Minute Awareness Raising Training:
® Boston College

®  Franklin and Marshall College

° Mount Ida College

° New England Patriots Football Club

° Northeastern University

®  University of Kansas

®  University of Minnesota-Crookston

®  University of Minnesota-Morris

®  University of Wisconsin

Completion of MVP’s Basic Awareness Raising Training:
®  Boston College High School

®  City Year Inc., Domestic Violence Team

®  Dorchester High School

® Lynn Vocational Technical Institute

®  South Shore Charter School

Institutionalizing MVP’s Curriculum:
° Newton North and Newton South High Schools

Completion of MVP’s “Train the Trainers” Program: *

Archbishop Williams High School

Billerica Memorial High School

Brookline High School

John D. O’Bryant High School

Lincoln-Sudbury Regional High School

Madison Park Vocational Technical High School
Melrose High School

Old Colony Regional Vocational Technical High School

Canisius College (Athletes in Servcie to America site)

Eckerd College (Athletes in Servcie to America site)
Northeastern University (Athletes in Servcie to America site)
University of Kentucky (Athletes in Servcie to America site)
Providence College

University of Akron

University of Kansas

University of Wisconsin

* Schools and programs that completed the Train the Trainers program also completed

the Basic Awareness Raising Training.

Mentors in Violence Prevention (MVP) Program
Northeastern University's Center for the Study of Sportin Society

phone: 617-373-4025
Www.sportinsociety.org




